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INVESTMENT SUMMARY

Address
4013 S Sam Houston Pkwy E, 

Houston, TX

Building Size 2,100 SF

Lot Size 0.96 AC

Year Built 2021

Term Remaining 8 Years

Lease Type Double Net +

LIST PRICE CAP RATE
$2,476, 190 5.25%
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INVESTMENT HIGHLIGHTS

Recently Developed 10-Year Starbucks with Four (4), 5-Year Options

Investment Grade Guarantee from Starbucks Corporate - No Kick Out Clause

Huge Traffic Counts from Sam Houston Parkway and Cullen Road

377,000 Population Count in a 5-Mile Radius 
with $172,000 Average Household Income within a 1-Mile Radius

Explosive Growth and Development Surrounding the Asset



L E AS E  S U M M A R Y
Tenant Starbucks

Rent Increases 10% Every 5 Years

Guarantor Corporate Guarantee

Lease Type Double Net

Lease Commencement April 2022

Lease Expiration April 2032

Renewal Options Four (4), 5-Year Options

Term Remaining on Lease 8 Years

Landlord Responsibility Roof, Parking

Tenant Responsibility Taxes, Insurance, HVAC, CAM (Reimburse)

R E N T  S C H E D U L E
YEAR ANNUAL RENT MONTHLY RENT RENT/SF CAP RATE

Current $130,000 $10,833.33 $61.90 5.25%

Year 6-10 $143,000 $11,916.67 $68.10 5.78%

Option 1 $157,300 $13,108.33 $74.90 6.35%

Option 2 $173,030 $14,419.17 $82.40 6.99%

Option 3 $190,333 $15,861.08 $90.63 7.69%

Option 4 $209,366 $17,447.19 $99.70 8.46%
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Starbucks was founded in 1971 by 3 friends living in Seattle, 
Washington. They have since grown from a single store to a 

multinational corporation with thousands of locations in over 80 
countries. With its focus on high-quality coffee, cozy ambiance, and 
commitment to social responsibility, Stabucks has transformed the 

drive-thru coffee space.

While coffee is at the heart of Starbucks, the chain offers much more 
than just beverages. Its food menu includes pastries, sandwiches, 

and snacks, all crafted to complement its drinks perfectly. Starbucks 
has also expanded its offerings to include merchandise such as 

mugs, tumblers, and specialty coffee beans, allowing customers to 
bring the Starbucks experience home with them.

The company has implemented initiatives to promote ethical 
sourcing of coffee beans, reduce its environmental footprint, and 

support local communities. Starbucks’ commitment to social 
responsibility has earned it recognition as a leader in corporate social 

responsibility and sustainability practices.

HEADQUARTERS
Seattle, WA

NO. OF LOCATIONS
38,000+

YEAR FOUNDED
1971

2022 REVENUE
$35+ Billion
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DOWNTOWN HOUSTON
14 Miles | 23 Minutes
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HOUSTON
As the fifth-most populous metro area in the United States, 
Houston houses more than 7.3 million people in southeastern 
Texas. Roughly one-third of residents live in the city of Houston. 
The market is composed of nine counties: Harris, Galveston, 
Brazoria, Fort Bend, Chambers, Montgomery, Austin, Liberty 
and Waller. The Gulf of Mexico, which borders the metro to the 
southeast, provides access to markets around the world via the 
Port of Houston, making it a prime location for exports. Local 
industries have diversified from oil to technology and health 
care. Many companies provide goods and services for the large 
population growth, which has sprawled primarily to the north and 
west.

CORPORATE GROWTH
Houston is a top destination for corporate relocations, due 
to its business-friendly environment. More than 20 Fortune 
500 companies are headquartered in the metro.

HIGHER EDUCATION
Over 40 post-secondary educational institutions are in the 
metro. Roughly 32 percent of citizens ages 25 and older 
have a bachelor’s degree, with 11 percent also holding a 
graduate or professional degree.

LOW COST-OF-LIVING
Houston has a lower cost-of-living than many major metros, 
no state income tax and a median home price below the 
national level.

ECONOMY
• The economy is diversifying to include biotechnology, distribution, 

nanotechnology and logistics. The metro remains the center of energy 
production.

• Local product manufacturing is a large segment of the economy and 
includes paper, electrical and electronic machinery, iron, steel and 
petrochemicals.

• Health care is gaining economic prominence. Specialized medical 
education and training institutions boost the economy and supply a 
growing hospital system.

• The Port of Houston is one of the country’s busiest for exports, supplying 
thousands of jobs and generating billions of dollars in revenue.

DEMOGRAPHICS
• The Houston metro is expected to add 700,800 people through 2027, 

translating to the formation of roughly 260,000 households, generating 
demand for housing.

• The homeownership rate of 61 percent trails the national rate of 64 
percent. The median home price of roughly $341,000 is $44,000 below 
the U.S. average.

• The metro’s median household income exceeds $67,700, surpassing the 
national rate by roughly $1,300.

HOUSTON
As the fifth-most populous metro area in the United States, Houston houses more than 

7.3 million people in southeastern Texas. Roughly one-third of residents live in the city of 

Houston. The market is composed of nine counties: Harris, Galveston, Brazoria, Fort Bend, 

Chambers, Montgomery, Austin, Liberty and Waller. The Gulf of Mexico, which borders the 

metro to the southeast, provides access to markets around the world via the Port of Houston, 

making it a prime location for exports. Local industries have diversified from oil to technol-

ogy and health care. Many companies provide goods and services for the large population 

growth, which has sprawled primarily to the north and west. 

METRO HIGHLIGHTS

CORPORATE GROWTH
Houston is a top destination for corporate relocations, due to its busi-

ness-friendly environment. More than 20 Fortune 500 companies are head-

quartered in the metro.

HIGHER EDUCATION

Over 40 post-secondary educational institutions are in the metro. Roughly 

32 percent of citizens ages 25 and older have a bachelor’s degree, with 11 

percent also holding a graduate or professional degree. 

LOW COST-OF-LIVING, DOING BUSINESS

Houston has a lower cost-of-living than many major metros, no state income 

tax and a median home price below the national level.

ECONOMY
• The economy is diversifying to include biotechnology, distribution, nanotechnology and 

logistics. The metro remains the center of energy production.

• Local product manufacturing is a large segment of the economy and includes paper, elec-

trical and electronic machinery, iron, steel and petrochemicals.

• Health care is gaining economic prominence. Specialized medical education and training 

institutions boost the economy and supply a growing hospital system.

• The Port of Houston is one of the country’s busiest for exports, supplying thousands of 

jobs and generating billions of dollars in revenue.

* Estimate, ** Forecast 
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SHARE OF 2022 TOTAL EMPLOYMENT

MANUFACTURING

TRADE, TRANSPORTATION, 
AND UTILITIES

PROFESSIONAL AND 
BUSINESS SERVICES

CONSTRUCTION

GOVERNMENT

EDUCATION AND 
HEALTH SERVICES

LEISURE AND
HOSPITALITY

INFORMATION

FINANCIAL ACTIVITIES

OTHER SERVICES

7% 16% 14% 10% 5%

21% 7% 13% 1% 4%

MAJOR AREA EMPLOYERS
• Memorial Hermann Health System

• H-E-B

• The Kroger Co.

• Exxon Mobil Corp.

• Shell Oil Co.

• Houston Methodist Hospital

• United Airlines

• Walmart 

• CHI St. Luke’s Health

• Schlumberger

MAJOR AREA EMPLOYERS
• Memorial Hermann Health System
• H-E-B
• The Kroger Co.
• Exxon Mobil Corp.
• Shell Oil Co.
• Houston Methodist Hospital
• United Airlines
• Walmart
• CHI St. Luke’s Health
• Schlumberger
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7.3M 2.6M 35.0 $67,700
Growth 2022-2027*

9.6%
Growth 2022-2027*

10%
U.S. Median

38.6
U.S. Median
$66,400



1 MILE 3 MILE 5 MILE

2027 Projection 15,060 176,653 377,130

2022 Estimate 13,719 161,453 346,157

2010 Census 10,772 125,578 278,529

1 MILE 3 MILE 5 MILE

Average $172,009 $131,261 $117,552 

Median $109,275 $78,032 $70,419 

Per Capita $104,308 $60,847 $52,446 

1 MILE 3 MILE 5 MILE

2022 Daytime 
Projections 56,330 411,818 664,133

2022 
Unemployment 1.95% 4.10% 3.89%

Average Time 
Traveled (min) 20 21 23

1 MILE 3 MILE 5 MILE

2027 Projection 9,176 81,143 167,715

2022 Estimate 8,278 72,840 151,908

2010 Census 6,384 56,507 120,780

P O P U L AT I O N

H O U S E H O L D S

H H  I N C O M E

TRANSPORTATION
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CONFIDENTIALITY & DISCLAIMER 
The information contained in the following Marketing Brochure is proprietary and strictly confidential. It is intended to be reviewed only by the party receiving it from Marcus & Millichap 
and should not be made available to any other person or entity without the written consent of Marcus & Millichap. This Marketing Brochure has been prepared to provide summary, 
unverified information to prospective purchasers, and to establish only a preliminary level of interest in the subject property. The information contained herein is not a substitute for 
a thorough due diligence investigation. Marcus & Millichap has not made any investigation, and makes no warranty or representation, with respect to the income or expenses for the 
subject property, the future projected financial performance of the property, the size and square footage of the property and improvements, the presence or absence of contaminating 
substances, PCB’s or asbestos, the compliance with State and Federal regulations, the physical condition of the improvements thereon, or the financial condition or business prospects 
of any tenant, or any tenant’s plans or intentions to continue its occupancy of the subject property. The information contained in this Marketing Brochure has been obtained from 
sources we believe to be reliable; however, Marcus & Millichap has not verified, and will not verify, any of the information contained herein, nor has Marcus & Millichap conducted any 
investigation regarding these matters and makes no warranty or representation whatsoever regarding the accuracy or completeness of the information provided. All potential buyers 
must take appropriate measures to verify all of the information set forth herein. Marcus & Millichap is a service mark of Marcus & Millichap Real Estate Investment Services, Inc. © 2024 
Marcus & Millichap. All rights reserved. 
 
THIS IS A BROKER PRICE OPINION OR COMPARATIVE MARKET ANALYSIS OF VALUE AND SHOULD NOT BE CONSIDERED AN APPRAISAL. In making any decision that relies upon my 
work, you should know that we have not followed the guidelines for development of an appraisal or analysis contained in the Uniform Standards of Professional Appraisal Practice of the 
Appraisal Foundation. This information has been secured from sources we believe to be reliable, but we make no representations of warranties, express or implied, as to the accuracy 
of the information. References to square footage or age are approximate. Seller and/or Buyer must verify the information and bear all risk for any inaccuracies. Marcus & Millichap Real 
Estate Investment Services is a trademark of Marcus & Millichap Real Estate Investment Services, Inc. © 2024 Marcus & Millichap. All rights reserved. 
 
THE TEXAS REAL ESTATE COMMISSION (TREC) REGULATES REAL ESTATE BROKERS AND SALES AGENTS, REAL ESTATE INSPECTORS, HOME WARRANTY COMPANIES, EASEMENT 
AND RIGHT-OF-WAY AGENTS AND TIMESHARE INTEREST PROVIDERS. YOU CAN FIND MORE INFORMATION AND CHECK THE STATUS OF A LICENSE HOLDER AT WWW.TREC.TEXAS.
GOV. YOU CAN SEND A COMPLAINT AGAINST A LICENSE HOLDER TO TREC. A COMPLAINT FORM IS AVAILABLE ON THE TREC WEBSITE. TREC ADMINISTERS TWO RECOVERY FUNDS 
WHICH MAY BE USED TO SATISFY A CIVIL COURT JUDGMENT AGAINST A BROKER, SALES AGENT, REAL ESTATE INSPECTOR, OR EASEMENT OR RIGHT-OF-WAY AGENT, IF CERTAIN 
REQUIREMENTS ARE MET. IF YOU HAVE QUESTIONS OR ISSUES ABOUT THE ACTIVITIES OF A LICENSE HOLDER, THE COMPLAINT PROCESS, OR THE RECOVERY FUNDS, PLEASE 
VISIT THE WEBSITE OR 
 
TEXAS REAL ESTATE COMMISSION 
P.O. BOX 12188 
AUSTIN, TEXAS 78711-2188 
(512) 936-3000

NON-ENDORSEMENT NOTICE
Marcus & Millichap is not affiliated with, sponsored by, or endorsed by any commercial tenant or lessee identified in this marketing package. The presence of any corporation’s logo or 
name is not intended to indicate or imply affiliation with, or sponsorship or endorsement by, said corporation of Marcus & Millichap, its affiliates or subsidiaries, or any agent, product, 
service, or commercial listing of Marcus & Millichap, and is solely included for the purpose of providing tenant lessee information about this listing to prospective customers.

SPECIAL COVID-19 NOTICE
All potential buyers are strongly advised to take advantage of their opportunities and obligations to conduct thorough due diligence and seek expert opinions as they may deem 
necessary, especially given the unpredictable changes resulting from the continuing COVID-19 pandemic. Marcus & Millichap has not been retained to perform, and cannot conduct, 
due diligence on behalf of any prospective purchaser. Marcus & Millichap’s principal expertise is in marketing investment properties and acting as interdiaries between buyers and 
sellers. Marcus & Millichap and its investment professionals cannot and will not act as lawyers, accountants, contractors, or engineers. All potential buyers are admonished and advised 
to engage other professionals on legal issues, tax, regulatory, financial, and accounting matters, and for questions involving the property’s physical condition or financial outlook. 
Projections and pro forma financial statements are not guarantees and, given the potential volatility created by COVID-19, all potential buyers should be comfortable with and rely solely 
on their own projections, analyses, and decision-making.
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Marcus & Millichap hereby advises all prospective purchasers of Net Lease property as follows:

The information contained in this Marketing Brochure has been obtained from sources we believe to be reliable. However, Marcus & 
Millichap has not and will not verify any of this information, nor has Marcus & Millichap conducted any investigation regarding these matters. 
Marcus & Millichap makes no guarantee, warranty or representation whatsoever about the accuracy or completeness of any information 
provided.

As the Buyer of a Net Lease property, it is the Buyer’s responsibility to independently confirm the accuracy and completeness of all material 
information before completing any purchase. This Marketing Brochure is not a substitute for your thorough due diligence investigation of 
this investment opportunity. Marcus & Millichap expressly denies any obligation to conduct a due diligence examination of this Property for 
Buyer.

Any projections, opinions, assumptions or estimates used in this Marketing Brochure are for example only and do not represent the current 
or future performance of this property. The value of a Net Lease property to you depends on factors that should be evaluated by you and 
your tax, financial and legal advisors.

Buyer and Buyer’s tax, financial, legal, and construction advisors should conduct a careful, independent investigation of any Net Lease 
property to determine to your satisfaction with the suitability of the property for your needs.

Like all real estate investments, this investment carries significant risks. Buyer and Buyer’s legal and financial advisors must request and 
carefully review all legal and financial documents related to the property and tenant. While the tenant’s past performance at this or other 
locations is an important consideration, it is not a guarantee of future success. Similarly, the lease rate for some properties, including 
newly-constructed facilities or newly-acquired locations, may be set based on a tenant’s projected sales with little or no record of actual 
performance, or comparable rents for the area. Returns are not guaranteed; the tenant and any guarantors may fail to pay the lease rent or 
property taxes, or may fail to comply with other material terms of the lease; cash flow may be interrupted in part or in whole due to market, 
economic, environmental or other conditions. Regardless of tenant history and lease guarantees, Buyer is responsible for conducting his/
her own investigation of all matters affecting the intrinsic value of the property and the value of any long-term lease, including the likelihood 
of locating a replacement tenant if the current tenant should default or abandon the property, and the lease terms that Buyer may be able 
to negotiate with a potential replacement tenant considering the location of the property, and Buyer’s legal ability to make alternate use of 
the property.

By accepting this Marketing Brochure you agree to release Marcus & Millichap Real Estate Investment Services and hold it harmless from 
any kind of claim, cost, expense, or liability arising out of your investigation and/or purchase of this Net Lease property.
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EXCLUSIVELY LISTED BY:

ACTIVITY ID #: ZAF0160071

Doug Diffie
doug.diffie@marcusmillichap.com
(512) 338-7872

Steve Swenholt
steve.swenholt@marcusmillichap.com
(512) 338-7826



11-2-2015 

Information About Brokerage Services 
Texas law requires all real estate license holders to give the following information about brokerage services to prospective buyers, 

tenants, sellers and landlords. 
 

TYPES OF REAL ESTATE LICENSE HOLDERS:
 • A BROKER is responsible for all brokerage activities, including acts performed by sales agents sponsored by the broker. 

• A SALES AGENT must be sponsored by a broker and works with clients on behalf of the broker. 

A BROKER’S MINIMUM DUTIES REQUIRED BY LAW (A client is the person or party that the broker represents): 
• Put the interests of the client above all others, including the broker’s own interests; 
• Inform the client of any material information about the property or transaction received by the broker; 
• Answer the client’s questions and present any offer to or counter-offer from the client; and 
• Treat all parties to a real estate transaction honestly and fairly. 

A LICENSE HOLDER CAN REPRESENT A PARTY IN A REAL ESTATE TRANSACTION: 
 
AS AGENT FOR OWNER (SELLER/LANDLORD): The broker becomes the property owner's agent through an agreement with the owner, usually in a written listing to sell or property management agreement. An 
owner's agent must perform the broker’s minimum duties above and must inform the owner of any material information about the property or transaction known by the agent, including information disclosed to the 
agent or subagent by the buyer or buyer’s agent. 
 
AS AGENT FOR BUYER/TENANT: The broker becomes the buyer/tenant's agent by agreeing to represent the buyer, usually through a written representation agreement. A buyer's agent must perform the broker’s 
minimum duties above and must inform the buyer of any material information about the property or transaction known by the agent, including information disclosed to the agent by the seller or seller’s agent. 
 
AS AGENT FOR BOTH - INTERMEDIARY: To act as an intermediary between the parties the broker must first obtain the written agreement of each party to the transaction. The written agreement must state who will 
pay the broker and, in conspicuous bold or underlined print, set forth the broker's obligations as an intermediary. A broker who acts as an intermediary: 
• Must treat all parties to the transaction impartially and fairly; 
• May, with the parties' written consent, appoint a different license holder associated with the broker to each party (owner and buyer) to communicate with, provide opinions and advice to, and carry out the 

instructions of each party to the transaction. 
• Must not, unless specifically authorized in writing to do so by the party, disclose: 

o that the owner will accept a price less than the written asking price; 
o that the buyer/tenant will pay a price greater than the price submitted in a written offer;  and 
o any confidential information or any other information that a party specifically instructs the broker in writing not to disclose, unless required to do so by law. 

 
AS SUBAGENT: A license holder acts as a subagent when aiding a buyer in a transaction without an agreement to represent the buyer. A subagent can assist the buyer but does not represent the buyer and must place 
the interests of the owner first. 

TO AVOID DISPUTES, ALL AGREEMENTS BETWEEN YOU AND A BROKER SHOULD BE IN WRITING AND CLEARLY ESTABLISH: 
• The broker’s duties and responsibilities to you, and your obligations under the representation agreement. 
• Who will pay the broker for services provided to you, when payment will be made and how the payment will be calculated. 

LICENSE HOLDER CONTACT INFORMATION: This notice is being provided for information purposes. It does not create an obligation for you to use the broker’s services. Please acknowledge receipt of this notice 
below and retain a copy for your records. 

 

 

 

 

 

 

 
Regulated by the Texas Real Estate Commission. Information Available at www.trec.texas.gov 

Marcus & Millichap  9002994  tim.speck@marcusmillichap.com  972-755-5200 
Licensed Broker/Broker Firm Name or Primary 

Assumed Business Name 
 License No.  Email  Phone 

Tim A. Speck  432723  tim.speck@marcusmillichap.com  972-755-5200 
Licensed Broker/Broker Firm Name or Primary 

Assumed Business Name 
 License No.  Email  Phone 

Bruce Bentley III  622963  bruce.bentley@marcusmillichap.com  512-338-7800 
Licensed Broker/Broker Firm Name or Primary 

Assumed Business Name 
 License No.  Email  Phone 

 
 


